
Hot Topic 
Research
Align your brand with 

topical issues through

hard-hitting PR



The Power of PR
Editorial coverage is the 

ultimate advertisement

Align your brand with us 

through a Hot Topic 

research programme, 

change brand perceptions, 

build customer recognition, 

and see your sales leads 

soar. 

How can I get PR for 

my brand?

Commissioning Hot Topic research 

means your business gets front of mind 

with your target audience, through in-

depth reports published in Electronics 

Weekly and on ElectronicsWeekly.com. 

You also get to liaise directly with our 

editorial teams, ensuring coverage that is 

relevant and helpful to your brand 

message. All this, and valuable insight 

into your key target audience. Read on to 

find out more.

Our audience ïyour customersïtrust us to 

bring them the news and information they rely 

on in their industry.

In a downturn, customers are increasingly 

influenced by óemotionalô responses to brands*

* Source: Marketing Leadership Council



What will I get from my

Hot Topic research? Potential Hot Topics in 

Electronics for 2011

Below are some issues affecting our industry right now. 

Does your brand have something to offer? Then contact 

us to reserve your Hot Topic ïor get in touch with your 

own suggestions:

Open Source engineering: Open Source software is 

well established, but the equivalent in engineering 

(hardware) is also of growing  interest, i.e. bringing Linux 

and GNU software to embedded environments, whether 

for industrial, automotive or mobile applications. 

LED Lighting: A semiconductor light source - is the 

power efficient technology that is changing the lighting 

industry. 

Automotive electronics: In car electronics systems , not 

only the LED lighting of headlights but vehicle and 

infotainment systems. 

Digital Audio: DAB radio chips, the impact on the UK's 

digital broadcast and communications infrastructure, and 

the Government's forthcoming Digital Economy Bill. 

Green Technology : Particularly of interest is low-power 

design, involving - for example - electric vehicle charging, 

finFETs or ultrathin-body SOI.

ÅAn audience survey of B2B decision makers in the industry.

ÅThe opportunity to meet with our editorial teams.

ÅEditorial coverage of the results in print and online.

ÅYour logo and name across the survey and on all editorial coverage ï

positioning your brand as a thought leader in the industry.

ÅFull PDF report of all survey results for further promotional use by 

your brand.



Who should commission

Hot Topic research?

Brand Marketing professionals looking to raise the 

profile of their brand, increase editorial coverage and 

improve brand penetration, will find our Hot Topics 

service unique way of meeting your PR needs.

The Hot Topic service can provide the boost your brand 

needs in the industry, help to position your company as 

thought leaders in what recently have been difficult 

times. And if your business needs to change customer 

perceptions, this can be the perfect vehicle.

A Hot Topic survey could be just what your brand needs 

to make that elusive óemotionalô connection with your 

customers, making sales conversations more effective, 

and the long-term outlook for your business more 

secure.


