
Hot Topic 
Research
Align your brand with 

topical issues through

hard-hitting PR



The Power of PR
Editorial coverage is the 

ultimate advertisement

Align your brand with us 

through a Hot Topic 

research programme, 

change brand perceptions, 

build customer recognition, 

and see your sales leads 

soar. 

How can I get PR for 

my brand?

Commissioning Hot Topic research 

means your business gets front of mind 

with your target audience, through in-

depth reports published on 

PersonnelToday.com. You also get to 

liaise directly with our editorial team, 

ensuring coverage that is relevant and 

helpful to your brand message. All this, 

and valuable insight into your key target 

audience. Read on to find out more.

Our audience ïyour customersïtrust us to 

bring them the news and information they rely 

on in their industry.

In a downturn, customers are increasingly 

influenced by óemotionalô responses to brands*

* Source: Marketing Leadership Council



What will I get from my

Hot Topic research? Potential Hot Topics in HR for 2011

Below are some issues affecting our industry right now. Does 

your brand have something to offer? Then contact us to 

reserve your Hot Topic ïor get in touch with your own 

suggestions:

Agency Workers Directive: Agency workers, from 1 October, 

will be afforded equal treatment as employed staff in 

employment conditions,

Positive action: From 6 April 2011, employers will be able to 

treat individuals in certain disadvantaged groups more 

favourably than others in recruitment or promotion.

Bribery Act: Several new offences will be introduced under 

the Act..

Tribunals: The government has begun a consultation on 

employment tribunals which includes the possibility of charging 

employees who go to tribunal a fee, and increasing the 

minimum length of service after which an employee can claim 

unfair dismissal, from one to two years.

Employers Charter 

Public Sector Cuts

Pensions : Changes in legislation in 2011

Bank holidays : The Royal Wedding this year, and next yearôs 

Golden Jubilee bank holiday present difficulties for employers. 

The glut of BHôsaround the Royal Wedding means employees 

could take only three dayôs annual leave to achieve 11 days 

off. This will mean lots of staff trying to book the same days off. 

ÅAn audience survey of B2B decision makers in the industry.

ÅThe opportunity to meet with our editorial teams.

ÅEditorial coverage of the results in print and online.

ÅYour logo and name across the survey and on all editorial coverage ï

positioning your brand as a thought leader in the industry.

ÅFull PDF report of all survey results for further promotional use by 

your brand.



Who should commission

Hot Topic research?

Brand Marketing professionals looking to raise the 

profile of their brand, increase editorial coverage and 

improve brand penetration, will find our Hot Topics 

service unique way of meeting your PR needs.

The Hot Topic service can provide the boost your brand 

needs in the industry, help to position your company as 

thought leaders in what recently have been difficult 

times. And if your business needs to change customer 

perceptions, this can be the perfect vehicle.

A Hot Topic survey could be just what your brand needs 

to make that elusive óemotionalô connection with your 

customers, making sales conversations more effective, 

and the long-term outlook for your business more 

secure.


